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HELLO.  ( i t ’ s  m e…) 
Some days, it’s freakin’ impossible to find 
anything worthwhile to share on Facebook. 
I’ve been there. Probably more often than I 
should admit. I’m supposed to be the expert 
here. 

But that’s why I made this. This is my 
inspiration cheat sheet for those sleepy 
Mondays and last-minute Fridays when the 
brain juices are less than juicy and nothing 
seems to be coming together. Whenever 
you’re writing new Facebook posts, keep this 
reference at your fingertips. 

HOW TO USE THIS LIST 

Save it on your desktop, share it with your 
friends, print it into a book, write in the 
margins—this reference is yours to love. 

OTHER USES 

• Read it with your morning coffee to remind yourself that you’re armed and 
ready for whatever life throws your way 

• Show it to your mom to prove you know what you’re doing (and help her boost 
her Facebook cred) 

• Print it out on edible paper as an emergency meal for your next backpacking trip 
(not recommended, but technically possible) 

Until next time, 

Jessie  

JESSIE GOULD 
THE PERSON TALKING TO 

YOU RIGHT NOW[          ]
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QUOTES  
WHY THEY WORK 

Facebook users like to share posts 
that align with what they believe. It’s 
a method of self expression. If you 
give them a branded quote image 
that reflects their values, it’s 
something that they can use to 
promote their viewpoints (while 
promoting your business!) 

HOW TO USE THEM 

You can use quote images as stand-
alone posts for a quick, easy 
inspiration. Find sayings that align 
with your brand values—the 
shorter, the better. They’re also 
useful when you’re sharing a link 
that’s tied to an inspirational 
message. The right quote can tug 
on the heart strings and drive users 
to action.  

No Photoshop? No worries. Try free 
online tools like Canva and Pixlr.Tip
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https://www.canva.com/
https://pixlr.com/
https://www.canva.com/
https://pixlr.com/


EVENT 
PHOTOS 
WHY THEY WORK 

The humans behind the brand are 
what make the brand relatable. 
Your audience wants to know who 
you are and what you’re up to. 
Photos of your staff at events show 
that you’re active participants in 
your industry, and that you care 
enough about your audience to 
bring them in on the fun. 

HOW TO USE THEM 

Event photos are best when they’re 
tied to something the audience can 
take part in. For example, photos 
from a product launch event are 
ideal because the audience can 
then go purchase the product. 

The trick to making event photos 
work is refraining from posting 
them too often. Your audience 
wants to see what you’re up to, but 
if your business page starts looking 
like your personal Facebook page, 
you’re venturing into the red zone. 

The exception, of course, is event-
based businesses such as 
photographers, event planners, and 
conference speakers. In that case, 
your events are your product. Show 
off your work!  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ARTICLE 
LINKS 
WHY THEY WORK 

By sharing information that’s 
relevant to your audience, you 
establish yourself as both an 
authority in your field and a page 
your readers can rely on for 
information. You become a content 
syndicator, and readers will follow 
you to see interesting content come 
through their feed. 

HOW TO USE THEM 

Publish articles from your own blog 
(if possible) and from other 
relevant, non-competitor websites. 
Include a bit of insight in the text 
portion of the post to explain why 
you think it’s worth your readers’ 
time. Remember to read everything 
before sharing it on your page. Even 
if it’s not your article, your readers 
will hold you accountable for it. 

When posting, make sure that the 
image the article preview pulls is 
relevant. If the image isn’t rendering 
correctly, post a stock photo instead 
and put the link in the text.  

Get free, use-anywhere stock 
photos from www.unsplash.com!Tip
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http://www.unsplash.com
http://www.unsplash.com


HOLIDAY 
GREETINGS 
WHY THEY WORK 

Frankly? They don’t always work. 
They’re just kind of expected. Of 
course, if you don’t personally 
celebrate a holiday and don’t want 
to promote it, don’t feel the 
pressure. Holiday greetings are 
simply for expressing your brand 
and building up some good will. 

HOW TO USE THEM 

If posting around the holiday 
season, you can use them to 
promote a holiday sale or event. 
However, if posting on the exact day 
of the holiday, it’s generally 
accepted that you don’t promote 
products. I mean, come on, it’s 
about family and giving and joy—no 
one wants to hear “Merry 
Christmas, now buy these things!”  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(LESSER 
KNOWN) 
HOLIDAY 
GREETINGS 
WHY THEY WORK 

National Best Friends Day. National 
Bagel Day. A little kitsch can be fun, 
as long as it ties back to your brand 
and audience. 

HOW TO USE THEM 

Research national holiday calendars 
for fun days that could relate to 
your business. It doesn’t have to be 
directly related. The clothing brand 
ModCloth promoted National 
Popcorn Day, for example, and 
made it relate to their brand by 
featuring their bright colors and 
sense of fun. It was on-brand and 
appealed to their audience of 
female millennials.  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EPIC ONE-
LINERS 
WHY THEY WORK 

Hello, branding. One-liners are kind 
of like quotes—they immediately 
align with the reader’s personal 
values. While usually not as 
sharable as quotes, they tend to win 
a lot of likes. Your audience may 
have originally followed because 
they liked your products, but they’ll 
stick around because they like your 
vibe. 

HOW TO USE THEM 

For some post types, you can get 
away with a less-than-spectacular 
image. But not for this one. Find a 
photo that enhances the statement 
you’re making.  

When writing your one-liner, focus 
on the personality of your brand. 
Who are you, and what do you 
stand for? Don’t settle for 
statements that will apply to 
everyone. Say things that some 
people will love and others just 
won’t get. It’s okay—that second 
group isn’t your target audience 
anyway.  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GIVING 
BACK 
WHY THEY WORK 

Every business has potential for 
enormous good. When you use your 
profits or time to make an impact, 
your audience will take note. 

HOW TO USE THEM 

While it’s wonderful to see 
businesses giving back, it can also 
seem inauthentic. Never post a “We 
gave back!” post without a little 
something extra to make it worth 
your audience’s time. For example, 
the White House | Black Market 
post is asking for audience 
participation. The RIESTER post 
shares an employee photo from the 
event. Give the audience something 
interesting, and you’ll earn the right 
to show your involvement.  

Feel like you’re too small to make a 
difference yet? Try a collection jar, 
food drive, or pro-bono work. You’ll 
be surprised at what you can 
accomplish!

Tip
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ANIMAL 
PHOTOS 
WHY THEY WORK 

…It’s a puppy. 

Users love to interact with animal 
photos (think Youtube’s cat 
obsession). You’ll probably see 
higher engagement on these posts. 
While they most likely won’t tie into 
a sale, they’re great for keeping a 
community entertained and ready 
for more. 

HOW TO USE THEM 

Keep it on-brand. Animal photos fit 
in naturally if your brand has a 
playful, cute side. Bonus points for 
photos taken by your fans! 

If you have a brand that’s a bit more 
formal, finding the right animal pic 
will be a little harder. Try taking a 
photo of your pet next to your 
products as a behind-the-scenes 
post. It sounds weird, but trust me
—Facebook users can’t resist a fluffy 
face.  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PRODUCT / 
SERVICE 
POSTS 
WHY THEY WORK 

Your product or service is the bread 
and butter of your business. It’s why 
your fans followed you in the first 
place. This is your opportunity to 
turn that social media community 
you’ve grown into something truly 
profitable. 

HOW TO USE THEM 

Hearing businesses go on about 
what they’re selling can get 
annoying. So spice it up. Even 
though the post is all about the 
product, you can get away with it if 
it’s clever, completely relatable, or 
announcing something new. You 
have to deliver value. Make it 
something they want to share or 
click. 
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Facebook’s algorithm makes it hard 
to get business posts seen by your 
audience. If you promote any posts, 
promote these ones. Invest money 
where you’ll get a return.

Tip



TIPS 
WHY THEY WORK 

It’s bite-sized education. Facebook 
users don’t always want to follow 
links, especially if they’re browsing 
on their phone. Having all the info 
in one place delivers instant value, 
and readers are likely to share the 
post with their friends. Voilà, 
someone new learns about your 
brand. 

HOW TO USE THEM 

Remember, it’s not a blog post. 
Keep it simple and easy to read. It’s 
best to add a logo to your image. 
Not only will it make your post look 
more official, but it’ll also help users 
become familiar with your brand as 
the photo appears in their feeds. 

To up your game, turn your posts 
into a series of tips and give them a 
unique hashtag. Publish a new tip 
every few days to keep interest up.  

10



CONTESTS & 
GIVEAWAYS 
WHY THEY WORK 

It’s not just about free stuff. Okay, 
maybe it is about free stuff, but 
your fans also love the idea of 
interacting with your brand in a 
tangible way. The prospect of a 
giveaway transforms your business 
from one they might only know 
online to a brand that will interact 
with them in the physical world. 
…and also give them free stuff. 

HOW TO USE THEM 

The prize doesn’t have to be 
expensive, but it should be unique. 
Are you a photographer? Try giving 
away a special photo session at an 
exclusive location. If you sell 
physical goods, try giving away a 
special edition version of a popular 
product. 

Before running your giveaway, do 
your research. Facebook has a lot of 
specific rules about contests and 
giveaways, and you could wind up 
with a suspended account if you’re 
not careful. It’s often easiest to use 
a third-party app such as 
Rafflecopter or Woobox.  

Worried about your audience losing 
interest over time? Try one-day 
giveaways with smaller prizes.

Tip
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https://www.rafflecopter.com/
https://woobox.com/sweepstakes


QUESTIONS 
WHY THEY WORK 

These posts give your fans the 
opportunity to interact with their 
favorite business, and maybe even 
have a say in real business 
decisions. Plus, who doesn’t love to 
sound off their opinions once in a 
while? 

HOW TO USE THEM 

It’s best to wait to ask a question 
until you’ve been seeing likes and 
comments on your other posts. Just 
imagine someone new visiting your 
page—seeing a post that asks a 
question but doesn’t get any 
answers might make your page 
seem dull and empty. Kind of a 
turnoff. 

When the timing is right, ask a 
question that is hard enough to 
require a bit of thought, but that 
ultimately comes down to opinion. 
Better yet, ask questions that have a 
real-world result. Sure, you could 
ask what their favorite color is. But 
what if their answers influenced the 
decision on what color your new 
product is going to be? Infinitely 
more engaging.  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USER 
PHOTOS 
WHY THEY WORK 

At the end of the day, your 
Facebook page is for your fans. 
Sharing their photos makes that 
clear. Not only is it a nod to the 
submitter, but it makes your other 
fans feel like they’re part of a larger 
community. And nothing is more 
powerful than knowing you’re part 
of something bigger than yourself. 
And of course, a photo of a satisfied 
buyer using the product is 10x more 
effective than a testimonial. 

HOW TO USE THEM 

Some fans will share photos on your 
page unprompted. If so, good job! 
You’re doing something right. 
Comment or message them to ask if 
they’re okay with you sharing the 
photo on your feed, and only do it if 
you get their permission. 

If no one is posting photos, go 
ahead and ask for them. Create a 
post asking users to share their best 
moments using your product or 
doing something related to your 
brand. Just keep an eye out for 
inappropriate images! 

13



INSTAGRAM 
CROSS-POST 
WHY THEY WORK 

It’s okay—you can reuse images 
from Instagram. Chances are, your 
audience varies a bit between the 
two platforms and might not even 
see both of them. And hey, 
Instagram is pretty. Why not make 
Facebook pretty too? 

HOW TO USE THEM 

You can link your Instagram account 
to your Facebook page so you can 
post to both platforms at once. 
While this is okay once in a while, 
remember that these are two 
unique platforms. Facebook is best 
for clean text and the occasional 
hashtag, while Instagram is all 
about those hashtags and emojis. 
Use unique text for the two posts 
whenever you can.  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Feel like you can barely keep up 
with posting? Try writing all of your 
posts on one day each week, and 
pre-schedule them with a tool like 
Hootsuite or Buffer.

Tip

https://hootsuite.com/
https://buffer.com/
https://hootsuite.com/
https://buffer.com/


SALES 
WHY THEY WORK 

A sale makes your audience act. 
After all, sales don’t last forever, 
and when else would they get a deal 
as good as this? Holding sales 
several times a year is a fantastic 
way to keep your audience’s 
attention on your page. 

HOW TO USE THEM 

Use your Facebook page to promote 
any sale you’re already running on 
your website. This is expected, and 
you can even post about it multiple 
times throughout the sale period. If 
you want to take it to the next level, 
create a discount code that’s only 
available to your Facebook 
followers. This makes them feel 
appreciated and increases their 
interest in and loyalty to your 
brand. 

To make your posts even more 
effective, keep sales short and let 
them know the end date. The time 
restriction will push them to act 
now, rather than scrolling past.  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THANK YOU 
WHY THEY WORK 

When someone thanks you, don’t 
you feel that warm little spark 
inside? You can inspire that on 
Facebook, too. Thank you posts are 
great for making your audience feel 
included in your business’s big 
occasions. After all, where are you 
without your customers? 

HOW TO USE THEM 

As always, it’s best to deliver extra 
value when saying thanks. A bit of 
text might be appreciated, but it 
goes so much further when paired 
with a special photo or even a 
dedicated blog article. 
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WANT TO LEARN MORE? 
Facebook is hard. Let’s figure it out together.

Get social media tips, tricks, and training at 
WWW.CONNECTION-THEORY.COM8

http://www.connection-theory.com
http://www.connection-theory.com

